
When …it hits the 
fan!

Steve Kee



“The ultimate measure of a man is not where he 
stands in the moments of comfort, but where he 
stands at times of challenge and controversy.”—
Martin Luther King, Jr
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Who am I?

A little of everything…journalist, 
communicator, human. 
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Opportunity
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Crisis



The result

In 2017, our team won an international Gold Quill 
Award (from the International Association of 
Business Communicators) for work during the Fort 
McMurray wildfires and a Canadian-based Silver 
Leaf award for the same campaign.
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This is how we did it!
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The event

On May 1, 2016, a wildfire began southwest of 
Fort McMurray, Alberta, Canada. On May 3, it 
swept through the community, forcing the largest 
wildfire evacuation in Alberta's history, with 
upwards of 88,000 people forced from their 
homes. 
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The fire continued to spread across 
northern Alberta and into Saskatchewan, 
consuming forested areas and impacting 
Athabasca oil sands operations. With an 
estimated damage cost of C$9.9 billion, it 
was the costliest disaster in Canadian 
history.
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Challenges

• Consumers not understanding the insurance 
process.

• Consumers not getting responses/info from 
their insurer.  

• Fridges and freezer collection.

• Issues over what is covered in their policy.

• Running out of Alternative Living Expenses or 
coverage in general.



What we did

• Educate and inform

• Solid crisis plans in place, emergency team in place in Toronto 

• Embedding in crisis centre near Fort McMurray

• On the ground support

• Enhance media and social media monitoring -- Agility

• Secure media coverage

• Proactive messaging

• Correct misinformation



Tips to Succeed

• Expect the unexpected

• Have a solid media and social plan in place.

• Engage with those affected.

• Show lots of empathy

• Spend on traditional and social media to ensure 
messaging









At the end of the day

• Monitor everything

• Neutral but substantive media 
coverage

• Dealing with people on social 
media groups, especially on FB

• Government support and renewed 
commitment to climate initiatives, 
building resilient communities

• Seen as a help to the community
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